
London based design lead, crafting 
digital products and campaigns for some 
of the world’s most successful brands 
for the past 10 years.

My career experience has focused on large and small-scale platform builds, developing 
simple, elegant solutions to complex problems. A digital craftsman, fine-tuning the 
smallest details to create world-class, memorable products, built around watertight 
design systems that push past beautiful and deliver the meaningful.
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DigitasLBi

Design Director Nov 2017 – Jun 2019

3 years 9 months

Oct 2015 – Nov 2017Senior Designer

I played an instrumental role on the Formula 1 
account, launching their new global digital 
platform that included a website, 3 native apps 
and state-of-the-art Live Timing technology.

As lead designer on Honda I delivered two pan-
European projects; a responsive car configurator 
and an award-winning interactive video-based 
experience called Honda Real View Test Drive.

Twentysix Leeds

Snr, Mid & Jun Designer Jun 2010 – Sep 2015

5 years 4 months

Design lead on two big responsive platform 
builds; law firm Bond Dickinson and tech 
specialist Monitise. I was also brand guardian and 
lead designer on our NHS account, helping to 
recruit 100k blood donors in 100 days.

BA(hons) Graphic and Communication Design

The University of Leeds, 2006 - 2009

I currently live in Bethnal Green, East London, although 

still a Lancashire lad at heart though. I love playing 

football, hitting the gym, cooking, keeping my fingers 

green in my growing urban jungle and trying to keep 

Dexter the temperamental crested gecko alive and well.

UI & UX Hybrid Designer

Presenting & client liason

End-to-end platform design & support

Yes… I can use all the software

I live and breath digital. I read books on user psychology and 
buying behaviour just for kicks. I get my hands dirty with code 
to help bridge the gap between creative and development and I 
love telling a good story through video. I believe the modern 
designer should have many strings to their bow and be as 
comfortable sketching out the foundations of a foolproof 
experience, as they are at adding the final polish and pizzazz to 
an interaction.

Working for one of the largest global agencies has helped me 
sharpen the all important soft skills. I am more than comfortable 
structuring and passionately delivering engaging presentations 
that leave lasting impressions on clients and colleagues alike. 

I have lead the creative charge on many large and small scale 
platform builds. I am well versed in the creation of water tight 
design systems and styleguides, agile sprint methodology, 
creating meticulous build documentation for off-shore 
development and dealing with third party suppliers.

Expert knowledge of Sketch, Figma, full Adobe Creative Suite, 
After Effects, Invision, Marvel, Webflow and even a bit of 
Cinema 4D.

EDUCATION

ICE BREAKERS

ATTRIBUTESEXPERIENCE
Hugo & Cat

Design lead (contract) Jul 2019 – Feb 2020

7 months

Created a huge Figma based design system and 
component catalogue to power all of Stanley 
Black and Deckers global brands. Also worked on 
the delivery of a new website for Tourism Ireland, 
which aimed to make ireland.com best in class 
for online tourism destinations.
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Design Director

R O L E O U T P U T S
UI & UX Design, Brand Guardianship

A NEW ERA 
FOR A GLOBAL
FAN BASE
As Design Director on F1 for nearly two years, I played 
an instrumental role launching F1’s new brand across a 
global digital platform, which included a website, 3 
native apps and state-of-the-art Live Timing technology.

FORMULA ONE
C L I E N T01





SIGNALLING A 
NEW ERA
My first challenge was to unpack the sleek new F1 
identity, created by Wieden + Kennedy, and identify 
how it would live and breath within digital. Working 
closely with W+K during the brands infancy, I led my 
team of three other designers to establish rules on 
responsive typography, interaction and shape 
language, colour theory and iconography. These 
rules powered the foundations of a tightly locked, 
cloud based design system, built around the brands 
inspiration of ‘extreme engineering.’

F O R M U L A  O N E



A REASON TO 
VISIT EVERYDAY

F1 wanted the website and apps to operate in the new world of fast-paced publishing. Building on top of a 
headless CMS, we created an advanced publishing system that gives editors the flexibility to curate multiple 
storylines concurrently, bringing to life the 100s of little dramas and behind-the-scene sub-plots. 

Special attention was paid to content density across viewports and cross pollination of content, making 
jumping to the next article effortless and thus greatly increasing dwell time. 

F O R M U L A  O N E



HEIGHTEN THE 
RACE WEEKEND
For F1 fans, nothing is more important than the race 
weekend. To build anticipation and provide an easy 
way to follow the action we introduced the concept 
of an ‘event tracker.’ I developed both the UX and 
UI, working out the complexities of how the tracker 
would evolve throughout the race weekend. Not 
only does it remind you of upcoming sessions, it 
drives users through to a live experience area and 
gives them a taste of the features that lie behind 
the paywall. 

F O R M U L A  O N EPR E - RAC E

L I V E - RAC E

POS T - RAC E



KEEP PACE 
WITH THE RACE 
NARRATIVE
To follow the wheel-to-wheel combat we created a 
live blogging platform for the editors. I developed a 
hard working suite of assets, iconography and 
templated posts to allow editors to create on-brand, 
visually immersive storylines. I also created a 
training manual and went to F1’s race control centre 
(literally like NASA!) to train the editors on how to 
get the best from our new platform on race day.

F O R M U L A  O N E



VALUE THE FANS 
COMMITMENT
With the launch of the new brand came a new tiered 
subscription model, giving fans access to a range of 
live timing data and exclusive live video. To 
succinctly explain the proposition, we developed a 
new subscription page that outlined the country 
specific features and costs.  

F O R M U L A  O N E



AN EYE FOR
MOTION

CLICK TO PLAY VIDEO

As ammunition for award season, we created case study 
videos that brought to life the wealth of work we had 
done for Formula 1. I art directed and animated key 

parts of the following video, before passing onto our in-
house production team to do the final polish.



Design Lead

R O L E O U T P U T S
Mobile app design & UX

BRINGING 
WELLBEING 
TO WOUNDS
This app concept design was created as part of a winning 
pitch to the medical giant Smith & Nephew. The app aims to 
showcase their innovative range of Allevyn wound 
dressings. It allows healthcare practitioners and the patient 
to choose the right product whilst hand-holding the patient 
throughout the healing process.

SMITH & NEPHEW
C L I E N T02





AN INTERFACE 
WITH BEDSIDE 
MANNER

WITH YOU 
EVERY STEP OF 
THE WAY

TAILOR YOUR 
SEARCH

DESIGNED FOR 
PEOPLE WHO HAPPEN 
TO BE PATIENTS

The interface of the wound management app is as 
soft and gentle as the products. Offering a stark 
contrast to the typically sanitised online medical 
advice - the visual language brings a warm embrace 
with soft glows, organic shapes and a sprinkling of 
playful illustration.  

To ensure the dressings are applied correctly, both patient 
or healthcarer can follow a set of animated step-by-step 
instructions at their own pace. 

Some severe wounds can take months to heal fully, 
with patients often suffering embarrassment or pain 
due to ill fitting dressings. The wound diary offers 
comfort, allowing the patient to record their 
thoughts and feelings throughout the healing 
progress. Helpful reminders are served when the 
dressing is due a change allowing patients to get on 
with what matters most... living.

Allevyn comes in a range of different shapes and 
sizes tailored for all kinds of wounds and burns. 
Product tiles abstractly mimic the packaging in 
which they arrive and a filtering mechanic allows an 
easy way to find the ideal dressing. 

Product detail pages bring to life the unique properties and 
technologies of each Allevyn dressing. Familiar mobile 
patterns such as carousels, card views and modal 
presentations all ensure content is easily accessible.



Design Lead

R O L E O U T P U T S
UI & UX Design, CGi & Motion Direction

A REDEFINED 
TEST DRIVE 
EXPERIENCE
We were tasked by Honda to create a ‘fully integrated suite of 
engaging and informative content for the Honda car brands’. 
Key insight told us that the average European car buyer only 
visits one or two dealers on average during a three-month 
car-buying period. With this in mind, we decided to bring to 
life the test drive experience through digital channels, 
enabling users to understand key features and the driving 
experience without stepping foot into a Honda showroom.

HONDA
C L I E N T03





CONNECTING 
THE HEART AND 
THE HEAD
Real View Test Drive brings to life the traditional 
test drive experience for four of Honda’s main 
vehicles. The video experience is split into two 
parts, the first being a real life first-person story 
narrative and the second, a series of realistic CGI 
showrooms where feature demonstrations take 
place. Throughout the story, the user can choose to 
seamlessly transition into the showrooms to learn 
more about relevant features. 



A PLAYFUL 
INTERFACE
I fully designed the whole experience from pitch 
through to final delivery. Once accessed from the 
Honda websites navigation or in-page modules, the 
user is taken on an interactive full screen video 
experience. At the click of a button, the real world 
magically dissolves away replacing the real car with 
its CGi counterpart, ready to demonstrate a suite of 
advanced Honda technologies.

H O N D A



HONDA SCIENCE, 
BROUGHT TO LIFE

The experience supports 4 car models, with each having 5 unique digital showrooms. That meant a total
of 20 showrooms needed to be storyboarded in detail and handed over to the 3D production company. 
The Creative Director and I worked tirelessly to ensure we were demonstrating the Honda technologies in 
original and inventive ways, not only to echo the values of the brand but to also differentiate the content 
from Honda’s competitors.



3D ART 
DIRECTION
Once all storyboards where in place and signed off, 
I began developing the look and feel of the 
showroom architecture. I created an in-depth 
document detailing how we wanted the showroom 
to feel and behave, bringing in elements from the 
real life Honda showrooms. I also used my Cinema 
4D skills to create some early explorations for 
potential structural layouts and lighting. 

Throughout the project I was continually art working 
key scenes from the storyboards (see left) for the 
3D agency to use as visual guides. We used neon as 
a consistent theme to demonstrate invisible 
technologies or to highlight specific objects.

H O N D A



SEE IT 
FOR REAL

CLICK TO PLAY VIDEO

Real View Test Drive was a showpiece for DigitasLBi, 
my final task after over a year of hard work was to 

create a case study video to shout about. I was given 
complete control to storyboard and animate the 

following video.



Design Lead

R O L E O U T P U T S
UI Design, CGi Art Direction

A BEST IN CLASS 
CONFIGURATOR
Honda tasked us to create a fully responsive, best in class car 
configurator to launch across the whole of Europe. Research 
had shown that every second visitor to an online automotive 
site was arriving for configuration. Therefore, it was vital that 
we created a configurator that elevated the Honda products 
above all others, in a highly competitive and saturated market.

HONDA
C L I E N T04





CAPITALISING ON 
THE MOBILE 
OPPORTUNITY
At the time, Renault’s was the only fully responsive 
configurator online. It was crucial that our product 
was as intuitive and quick to use on mobile as it was 
on desktop. We created several high fidelity 
prototypes for three separate user testing lab 
sessions, overseen by myself and the UX Director. 
We refined the experience down to four simple 
steps and what most users stated as ‘the easiest 
and most intuitive configurator tool I’ve used.’

H O N D A



INSPIRATION, 
NOT JUST 
INFORMATION
Allowing the user to see their dream car build 
before their eyes was paramount to drive 
conversions. Most competitor configurators at the 
time used WebGL renders that created fake, basic 
looking cars, breaking the magical illusion. We 
opted for photo realistic CGi assets, heroing the car 
center stage throughout. Backgrounds were 
carefully selected to amplify each cars 
characteristics and personality, allowing users to 
imagine each car fitting in with their lifestyle.

H O N D A



THE POWER OF 
CONFIGURABLE 
MOMENTS
To create a seamless experience between research 
and configuration, we pioneered a new concept. 
Moments of configuration were pulled out of the 
configurator tool and onto key landing pages. These 
conversational moments created a seamless 
handshake into the tool, increasing traffic into the 
configurator. The user will find their car mostly 
configured to their needs by the time they arrive 
into the tool, simply by answering these questions. 

H O N D A



3D ART 
DIRECTION
Whilst designing the experience I was also 
simultaneously leading the art direction of the CGi. I 
created a lookbook for each car model which 
detailed everything from the types of camera angles 
we wanted, the lighting styles, wheel positions and 
background environments. This formed the brief for 
the 3D production agency, which I then visited 
weekly, feeding back on each round of progress 
and offering guidance.

H O N D A



Design Lead

R O L E O U T P U T S
UI & UX Design

PORTFOLIO SITE FOR 
MOBILE SPECIALISTS
Monitise specialise in white label financial software for mobile applications. 
Our brief was to create a modern responsive site that showcased their 
unique technical capabilties alongside their newly aquired creative 
abilities. They wanted a site that could house beautiful case studies, 
demonstrate their product offering and also show off their agencies people 
focused culture.

MONITISE
C L I E N T05





A RAPID UX LAB 
APPROACH
The deadline was tight and the budget was quite 
small so we worked in a very collaborative and agile 
manner. I lead the design, and also the UX, with 
assistance from our Head of UX. 

We decided to have multiple rapid UX labs where 
we quickly sketched on paper different layouts and 
interactions. We brought the client in regularly to 
these sessions, working closely with them and 
feeding their inputs into the next session.

M O N I T I S E



WORKING WITH 
AN EVOLVING 
BRAND

M O N I T I S E

The Monitise rebrand was still fresh when we 
received it and continually evolving, this meant 
updating and re-thinking visual language on the fly. 
On the plus side it also allowed me to feed into the 
new brand, giving my recommendations on 
iconography, typography and photography for the 
online environment.

The sites main purpose was to house beautiful case 
studies, clearly articulate their complex service 
model and also show off their people focused 
agency culture.
 





Creative Director

R O L E O U T P U T S
Visual Identity & Brand Guidelines

A BRAND FOR
DIGITAL EXPERTS
When a couple of old friends asked me to build them a brand for 
their new venture, I jumped at the chance. One Nine Nine is a full 
service digital agency in Leeds. They wanted a new brand that 
was bold, fresh and stood out confidently from their more 
conservative competitors.

ONE NINE NINE
C L I E N T06



Like most brands today, One Nine Nine 
leaves most of its impressions online. As the 
brand needed to operate in small digital 
spaces, I wanted a really strong and 
recognisable logomark using the numbers 
199. The original inspiration for this came
from Frank Lloyd Wright’s Japanese inspired
red signature tile, which he stamped in the
corner of his concept drawings.

I dissected elements of the logomark to 
create complementary patterns and ownable 
masking devices. This, along with specific 
rules regarding lines and structure helped to 
form the core foundations of a robust set of 
brand guidelines.

O N E  N I N E  N I N E

CREATING 
A LASTING 
IMPRESSION



THE POWER 
OF WEBFLOW
I built a temporary responsive landing page for One 
Nine Nine using Webflow. Although I am more than 
proficient at hand coding from scratch, I decided to 
use this new tool as it allows you to quickly add 
animations and transitions. Webflow is a powerful 
tool that I aim to use more of in the future, 
particularly for high fidelity prototypes and living 
style guides.

O N E  N I N E  N I N E



THANK YOU
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